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So, how do you share? 

 

Yesterday I posted my blog article: Time to Share and I used WordPress classic editor. This morning 

there's a message from Jetpack in my mailbox: Your message could not be shared. Hey, I had this 

message a while ago, but then when I checked, it had been published. But published and shared are two 

different things. 

 

I'm Ozlilly 

 

Hello, I am Ozlilly, a Baby boomer, born in Australia, now living in Austria. I support an NGO and a 

Toastmasters Club at the UN. I have a reputation for being the technical whizz as I am addicted to 

recording meetings and I often host Zoom meetings and publish the recordings on my various YouTube 

channels. 

 

 

 

You know the definition of ""? Well it means I'm not a millennial, or a gen X or Gen Z. It means I grew 

up without a mobile phone or computer. So everything I'm doing here is what I've picked up after formal 

school education. I used to walk a mile to school, across a creek, past a few lizards and maybe snakes. I 

made mud cakes and sand cakes and I got bitten by our pet dog. 

 

Pets 

 

Then during High School (Year 7-12) I got a pet rat. Before that I had a pet guinea pig, some skinks, little 

lizards that I caught and bred. One of my brothers, (I have four) had pet pigeons, another had a pet rabbit. 

I don't remember who had the budgerigars anymore. We had chickens. Oh and of course I had pet mice 

which multiplied until there were over 30 of them! 

 

Tangent 

 

All that last paragraph was an aside, leading off from my childhood memory of the dog "Jockie" which 

bit me once, when I was just three or four years old. What I really wanted to do here was address the issue 

of aging and intergenerational communication. 

 



 

 

Modern Challenge 

 

I know I am not alone as I feel challenged by modern technology. And I just have to laugh as I write that I 

am considered an expert! Yes, because a lot of my peers and even younger are even more challenged. 

Have we become too comfortable? Have we stopped learning? No, not really. We were just born in a 

different age. We come from a time when nobody had a telephone or a car. We ran to the neighbours and 

gossiped and shared the news. We went to the next street to the first ones in the neighbourhood who got a 

TV. 

 

The Sound Of Music 

 

I remember when Mrs. Nedomlel took us to the Cinema and we saw "The Sound of Music". It was my 

first time in a movie theatre. Then I heard some people went to see it again. And again. And even seven 

times! I was shocked. My mother would never have thought to take us to the movies! I loved getting the 

sweets from Darrel Lee. I especially loved the liquorice. OMG I have just looked at their website and 

remember the Rocklea Road! No wonder I had to think of sweets when my youngest son asked me what 

to bring back from his recent Aussie visit. Sweets were such a treat and such an integral part of the 

memories growing up. 

 

What to do? 

 

So, what I'm doing here now is addressing the issues I face which may also be of interest to you. Are you 

a? Then maybe I can help you. I am committed to life-long learning. Are you a gen XYZ? Then it might 

be in your interest to relate to what we oldies went through, how we think, how we tick, what's going on 

in our minds. 

 

Who am I? 

 

I just watched a video (in German) explaining all the different generational terms and conditions. The 

ones before me were the traditionalists. the conservatives. Funny, I never really considered all these terms 

in relation to age and generation. I value honesty and authenticity. Surely this is beyond age, culture or 

generation? So the other interesting thing for me is that I am now living in a German speaking country. 

The situation in Australia when I was growing up was quite different. Perhaps it is now different again. I 

remember being told that our Holt Street Parish was quite unique. It was predominantly Catholic, yet 

composed of many different nationalities, mainly immigrants from central and southern Europe. 

 

Okay, that was another shot of reminiscence. 

 

Social Media 

 

Do you use WordPress? Do you have a blog? Do you use FaceBook? I am regularly asked to address 

conservative women and tell them about social media. I like to ask: Who is on FaceBook? Who is on 

LinkedIn? Who is on Instagram? Some of these women follow me and perhaps you are one of them. I 

sometimes hear comments like: You are everywhere. You post all the time. This only tells me that my 

channels are the same as theirs. It is not necessarily a compliment to my effective outreach and social 

media networking. 

 

My Target Group 

 

My focus is not just old women, it is not even old men. My message is for today and anybody who is still 

alive. We are on this planet together and I have stories to tell. I can share about what I've learned and how 

we can learn together. One day I even expect my kids to come back here and search for nuggets about my 

life and thoughts. I'm still figuring out how to structure all that stuff. 

 

Just Jump in and do it 

 

So here goes, a new commitment. Can we grow together? Can we learn together? What's in it for me? I 

am burning with a passion to share. Sometimes it's just the gift of expressing what many others are just 

thinking. Yes sometimes it's my loud voice, my reckless willingness to just give it a go. Like my last 

speech at Toastmasters. Better done than perfect is a slogan I have adopted. Too often, too much time 

wasted in trying to get it right. The learning process, even if painful, is definitely faster when you just 

jump in and do it. 

 

How about you? What do you think? 
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LIQUORICE 

Every delicious Darrell Lea treat is filled with YUMMY, 
CRUNCHY, GOOEY, CHEWY BITS t,o brinq a ~ w ~ dmJ. 



Darrell Lea combs the world collecting fantastic flavours. With 
all the good stuff we find, 

WE MAKE CONFECTIONERY MAGIC. 
Discover old favourites and new 

loves right here! 
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blJ AUSTRALIANS, ~ AUSTRALIANS 

Darrell Lea has been making Australia's finest 
chocolates, freshest liquorice and most 

delectable confectionery 
SINCE 1927. Our most famous creation is SOFT-EATING 



LIQUORICE, invente in a small factory under the 
iconic arches of the Sydney Harbour Bridge! 

EVERY LITTLE TH ING 
IN A DARRELL LEA TREAT 

is made for that 
moment of 
'Mmmm.' 



WITH MORE THAN 90 YEARS OF PRACTICE, 
it's only natural we'd pick up a thing or 
fifty about making Australia's favourite 

treats. From a humble family business to 
fabulous Aussie icon, it's been a wild 

journey with lots of yummy moments 
along the way! 
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MILK CHOCOLATE 
ROCKLEA ROAD 1456 
When you bite into a deliciously chunky piece of Darrell Lea 
Rocklea Road & taste the creamy milk chocolate, fluffy 

marshmallows, peanuts & coconut, you'll understand why 
this Darrell Lea treat is one of our most famous. 
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NUTRITION 

NUTRITION INFORMATION 
Servings per package: Approx. 6 Serving size: 25 g 
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Energy 506 kJ (121 Call 6% 2030 kJ (484 Cal) 
Protein 1.7 g 3% 6.7 g 
Fat, total 6.5 g 9% 25.9 g 

• saturated 4.0 g 17% 15.9 g 
Carbohydrate 14.l g 5% 56.3 g 

-sugars 13.l g 15% 52.4 g 
Sodium 14 mg 1% 57 mg 

' Percentage Daily Intakes ore based an an overage adult diet 
of 8700kJ. Your daily intakes may be higher or lower depending 
an your energy needs. 
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Christmas Assorted Bullets Gift Box 400g Famous Caramel Snows Dark Chocolate Slice 

180g 

Famous Coconut Ice Dark Chocolate Slice 180g Famous Hamper - Small 
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